Adobe Youth Voices Project Overview
Adobe Youth Voices was developed to give low-income and underserved youth the opportunity to develop skills that will enable them to become active and engaged members of their communities.  Through multimedia tools and training youth will have the chance to express their ideas, thoughts, and aspirations.  
· Adobe Youth Voices Website-  www.adobe.com/go/youthvoices 

TakingITGlobal’s Adobe Youth Voices Project:

Brief Overview:
With support from Adobe, TakingITGlobal will hold two youth media arts competitions, and although targeting specifically underserved youth in 10 countries it will have an online contest component that will be worldwide.  The goals of this project are:

· To empower youth in underserved communities to create artistic creations through digital art, photo journalism, animations, and multimedia projects;

· To provide youth with the technology tools to make a positive impact in their communities and around the world;

· To leverage these breakthrough learning experiences in order to foster cross-cultural dialogue and understanding, with a special emphasis on outreach to marginalized and underserved youth.
The two themes of this workshop will be:
1. Climate Change:  Its Impact on Our Communities and Our Strategies for Sustainable Living 
2. My Culture, Your Culture:  Understanding Conflict and Fostering Unity across Cultures 
In each of the workshops youth will create images to be submitted to the two contests. Winners will be selected from each category.

Workshops will take place in the following countries:

· Canada

· Argentina

· Brazil

· China

· Egypt

· Kenya

· Russia

· Mali

· South Africa

· Sweden

In addition to the contests, an edition of “TIG Magazine”, a print publication, will be created for each of the workshop themes showcasing the diverse artwork of participants with selected work from each of the countries. The artwork will also be showcased in TakingITGlobal’s Global Gallery and will be presented before national and international conferences, beginning with the World Youth Congress in August 2008.

Facilitation of Workshops:

Coordinators will be selected from each of the 10 countries to run 2 workshops each (on each theme) in their local communities. The coordinators will work with local partners to find a venue and recruit 10-15 youth to participate in the workshops. The coordinators will be provided a stipend to run each forum. The youth participants will engage primarily in digital art, as well as more traditional forms like photography, visual art, and creative writing. 

Role of Coordinators and Partnering Organizations:

· Recruit underserved youth locally (10 to 15 youth in each workshop);

· Capable of providing 5 working computers to participants

· Mentor and encourage these youth in the thematic and technical aspects of their online contest entries;

· Use Adobe and other software provided to sustain youth multimedia activities during and beyond the project;
*Adobe software will be provided to assist organizations in running these workshops.
Proposed Timeline:

2007-2008
· July 1st to August 15th:  Workshop planning and administration by TakingITGlobal for Contest #1

· August 15th to October 30th:  Partnering Organizations lead workshops and TakingITGlobal runs Contest # 1 online.

· October 30th to November 30th:  Workshop planning and administration by TakingITGlobal for Contest #2.

· November 1st to February 28th:  TakingITGlobal Online Global Gallery runs artwork from Contest #1.
· January 3rd to March 30th:  Partnering organizations lead workshops and TakingITGlobal runs Contest #2 online.

· March 30 to May 30th:  TakingITGlobal Magazine developed and published, printed.

· April 1st to July 30th:  TakingITGlobal’s Online Global Gallery runs artwork from Contest #2.

· August 10th to August 21st, 2008:  Presentation of the artwork and project report at the World Youth Congress.

